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Cultural Awareness 
- an intercultural crash course 
 
 
The purpose of the course: 
On this Cultural Awareness Course you will gain knowledge on what it 
takes to act in a intercultural context, what the underlying reasons 
are, why we act and do as we do and how, we with research based 
knowledge, best practice and simple tools can achieve fruitful 
intercultural working relations. 

 
Content: 

• Saying hello, culture shocks and how to 
survive them 

• What is culture and why do we have 
clashes? 

• Cultural poker 
• Grasping the natives point of view 
• Moral, ethics and norms 
• Who are we? 
• Mapping the others 
• Case studies, where and why do we differ 
• Cultural Bridging Strategies 
• Cultural Intelligence in practice 
• Individual action plan 
• Reflections and evaluation 

 
 
Method:  
Research based knowledge conveyed with a high degree of 
participant involvement and in respect of the participant’s     
different learning styles and preferences  
 
The training is be based on presentations, practical exercises and 
teamwork and conducted by 1 facilitator from Living Institute 
 
 
About Living Institute:  
Established in 2004 and now a market leader. 
 
Living Institute offers cross-cultural training, country specific culture 
training, cross-cultural team building, counselling in connection with 
expatriation & repatriation, cultural assessments, mastering diversity 
programs, enhancing or developing global strategies  
 
Our strong faculty consists of leading anthropologists, sociologists, 
country culture experts, business consultants and business people 
with vast practical global experience 
 

I n f o b o x 
_________________ 
 
Date:  
At your convenience 
 
Duration:  
½ day or 1 day 
 
Location:  
‘On-site’ at your 
location, at Living 
Institute’s premises or a 
third party venue  
 
Language:  
English 
 
Target group: 
People dealing with 
other cultures 
_________________ 
 
Contact & Registration: 
Klaus Schröder Pagh 
 
Phone:  
+45 35262610 
 
e-mail: 
ksp@livinginstitute.com 
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